EXAMPLES OF GEOLOCATION

Let’s look at how location-based tech can elevate user experiences, drive sales, and boost
customer satisfaction across different types of apps that use geolocation. With over 11 location-
based projects under our belt, here are the 10 types of location-aware apps we think will be in
high demand in 2025.

1. Fitness & wellness apps: Bringing wellness closer to users

Imagine that your favorite fitness app gives you more than just workouts and meal plans. It’s a
personalized health guide that knows what you need right now. With location-based features,
these apps can take your wellness journey to the next level, making every recommendation feel
like it’s made just for you. Here’s how geolocation can transform your fitness experience and
support local wellness providers:

e Personalized wellness recommendations
Let’s say you’re in a new neighborhood or traveling — your app can instantly suggest
nearby gyms, wellness centers, or even outdoor trails that match your fitness goals. It’s like
having a personal guide that motivates you with fresh ideas based on where you are,
keeping you excited about your fitness journey.

o Visibility for local wellness providers
These location-based features don’t just benefit you — they also help local businesses by
directing users to nearby spas, fitness studios, or wellness retreats. You get to discover
hidden gems, and local wellness spots get a boost in foot traffic. Think of it as supporting
your community while reaching your wellness goals.

¢ Live events and experiences nearby
Imagine your app notifying you about a yoga class happening in the park around the corner
or a wellness workshop at a local studio. Live events add an interactive twist, making fitness
more engaging and social. These location-based updates encourage you to try new things,
meet others, and stay inspired with fresh activities.

¢ Exclusive, location-specific offers
When gyms or wellness centers have quieter times, they can use location-based
promotions to reach potential clients. It’s a simple way to save on wellness while helping
local gym and wellness providers.

With geolocation, fitness apps make wellness feel personal, connected, and relevant to the user's
current location. Geolocation can give users a new level of convenience and motivation while
supporting the growth of local wellness businesses.

Examples of location-based fitness & wellness apps making waves
Here’s a look at successful fitness apps that are maximizing these location-based features:
ClassPass — real-time class booking app for local gyms and studios

What it does: ClassPass connects users with local fitness classes in real time, including yoga,
pilates, and HIIT.



Tech: Geolocation and real-time availability allow users to find and book nearby classes.
Reach: 28 countries, over 30 million reservations made to date

With $255 million raised, ClassPass has expanded globally, filling classes for fitness providers,
especially during off-peak hours.

MindBody — easy access to wellness services

’

What it does: MindBody offers easy access to wellness services, curating options based on users
locations and preferences.

Tech: Geolocation-driven recommendations and real-time booking for last-minute convenience
Reach: 130 countries, supporting over 60,000 fitness studios and wellness centers

MindBody secured $50 million to drive spontaneous bookings, helping local businesses boost
visibility and attract more clients.

If you’re interested in exploring the top meditation startups, MindBody is a great place to start. And
if you’re looking to create your own wellness app, check out our guide on how to build an app
that’s better than Headspace for valuable insights and strategies.

Zenrez — discounted fitness and wellness service booking

What it does: Zenrez offers discounted fitness and wellness services, making real-time bookings
more accessible and budget-friendly.

Tech: Geofencing technology allows Zenrez to notify users of discounts or last-minute spots when
they’re near specific studios, helping users save money and businesses maximize revenue by filling
empty spots.

Reach: Serves over 1,000 studios in the US

While exact figures aren’t publicly available, Zenrez has successfully raised funding from investors
to expand its reach and service capabilities.

The local fitness and wellness app market is packed with opportunities, from niche services to
global platforms like ClassPass. Many regions remain untapped, so exploring the market could
reveal demand for similar apps in your area, opening up a fresh opportunity to meet local needs.

Read also:Location-based App Development Guide

2. Food & beverage tourism apps: Turning every meal into an adventure

Food and beverage tourism apps are shaking up the dining experience. They’re connecting people
with local restaurants, food tours, and hidden culinary gems, making every meal an opportunity to
explore. With geolocation features, these map-based apps can turn dining into a true adventure.
Here’s why geolocation is a total game-changer for food and beverage tourism:

¢ Personalized recommendations
Picture this: You're wandering through a new neighborhood, and your app suggests the
perfect spot for lunch based on where you are. With geolocation, apps can give real-time
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dining recommendations tailored to your exact location, creating experiences that feel
made for you. It’s a small touch that keeps users coming back for more.

¢ Helping local businesses thrive
These apps don’t just make dining more fun — they also boost visibility for local restaurants
and cafés, especially the hidden gems. By guiding users to nearby spots, geolocation gives
lesser-known places the exposure they deserve. Your app can become a favorite for food
lovers and give local businesses the foot traffic they need. Win-win!

e Curated tours and real-time events
Imagine your app suggesting a food tour of local favorites or alerting you to a live cooking
class in the area. Location-based features let you create dynamic experiences like curated
tours or live event recommendations. These add an interactive twist that keeps users
engaged and encourages them to explore more with your app.

o Easy, built-in navigation
No more switching to maps or other tools — your app’s built-in navigation provides turn-
by-turn directions to every restaurant. This seamless experience makes exploring new spots
hassle-free, enhancing user satisfaction by keeping everything users need in one place.

o Targeted offers that bring in revenue
Geolocation isn’t just about convenience — it’s also a revenue booster. Restaurants can
send exclusive, time-sensitive deals to users nearby, like lunchtime discounts or happy hour
specials. These targeted offers drive traffic during slower hours, making your app a valuable
platform for both users and local businesses.

By integrating geolocation, food and beverage tourism apps don’t just elevate the dining
experience — they actively support local restaurants in growing their customer base.

Examples of food & beverage tourism apps

Curious about what location-based dining apps have to offer in 2025? Here are some popular
options:

WijnSpijs — curated food tour app across the Netherlands

What it does: WijnSpijs curates food tours across the Netherlands, guiding users through a series
of stops where each offers a unique local dish.

Tech: Interactive maps and route optimization help users navigate the tour,
and geofencing provides exclusive offers along the route.

Reach: Available across the Netherlands, with plans to expand into Belgium.

Our contribution: Clockwise Software updated the design for WijnSpijs’s customer and restaurant
apps, upgraded the tech stack to the latest lonic version, and added new features to improve the
user experience. Check out our WijnSpijs case study for more details.

EatWith — private dining experiences with local chefs

What it does: EatWith connects users with local chefs who host private dining experiences in their
own homes, offering a unique and intimate way to dine.
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Tech: Geolocation matches users with nearby hosts for one-of-a-kind dining experiences.
Reach: Available in over 130 countries

EatWith raised S8 million in venture funding to meet the growing demand for authentic, local
dining experiences.

Bitemojo — self-guided food tour app

What it does: Bitemojo offers self-guided food tours, allowing users to explore local cuisine at their
own pace.

Tech: Geolocation and interactive maps enable users to follow or create customized routes for a
personalized food tour.

Reach: Operating in over 12 cities, including Berlin, Barcelona, and Tel Aviv

Bitemojo has facilitated over 40,000 tours, showing the power of this tech-driven, cost-effective
model for users and local businesses alike.

The food and beverage tourism app market is bursting with potential. From local map-based
applications tailored for tourists to platforms like Uber Eats in travel hotspots, the possibilities are
expanding fast. Exploring this space could reveal exciting opportunities to meet growing demand in

your area.

Read also:How to Build a SaaS Application From Scratch

3. Logistics & route optimization apps: Streamlining deliveries and keeping
customers happy

Logistics and route optimization apps are a game-changer for businesses managing fleets. These
apps don’t just make deliveries faster — they simplify operations and keep customers coming back.
With geolocation and smart route-planning algorithms, logistics has never been easier. Here’s why
geolocation is such a powerful tool for logistics apps:

e Optimize routes in real time
Imagine being able to dodge traffic and avoid delays with just a tap. Geolocation lets
logistics and route optimization apps analyze current traffic patterns and road conditions,
allowing businesses to adjust routes on the fly. The result? Faster deliveries, a smoother
workflow, and packages showing up right when customers expect them.

e Provide live delivery updates to build trust
Real-time tracking keeps customers in the loop about their deliveries. No more “Where’s
my package?” calls — just live updates that build trust and transparency. Customers feel in
control and confident, which leads to higher satisfaction and loyalty.

e Save on fuel and cut costs
Efficient routing means less unnecessary travel. For businesses, this translates into lower
fuel costs and a smaller carbon footprint. It’s a win-win: your bottom line improves, and the
planet benefits too.
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¢ Enhance safety and security
With real-time tracking, businesses can keep a close eye on their vehicles. This means
better driver safety and secure handling of high-value deliveries. It’s peace of mind for both
you and your customers.

e Leverage data for continuous improvement
Geolocation doesn’t just get packages from A to B — it collects valuable data along the way.
This data provides insights into delivery patterns and customer preferences, helping
businesses fine-tune their logistics strategies over time.

Logistics apps powered by geolocation bring efficiency, reliability, and sustainability into the mix,
helping businesses stay competitive and keeping customers happy.

Our team has some hands-on experience here. For instance, we built fleet management software
for a waste collection company, showing how custom solutions can make operations run more
smoothly. We also developed a route-planning tool for a tech firm, proving that custom software
can seriously optimize logistics.

From our experience, custom logistics solutions often outshine off-the-shelf options because
they’re built to fit specific needs. Thinking about diving into this industry? Now’s a great time.
Check out our case studies to see how we’ve helped businesses streamline their logistics and why
a custom solution might be right for you.

CASE STUDY
Route planning solution for a technology company

Location tracking and route planning software for a company that provides technology solutions
for various businesses.

Examples of logistics & route optimization apps

Looking to make your logistics more efficient with location-based solutions? Here are some
popular apps that are getting it right:

Onfleet — comprehensive logistics management platform

What it does: Onfleet provides comprehensive logistics management, helping businesses keep
track of deliveries and manage them effectively for both dispatchers and customers.

Tech: Onfleet uses route optimization and real-time tracking with predictive analytics to guide
drivers along the best routes, reducing delivery times and improving customer satisfaction.
Reach: Over 200 million deliveries across more than 90 countries

Onfleet keeps things running smoothly by optimizing routes, making it a top choice for logistics
management around the globe.

Track-POD - delivery management tool with proof of delivery
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What it does: Track-POD is a delivery management tool that includes proof of delivery (POD) with
electronic signatures and photo confirmations for added reliability.

Tech: With geolocation and route optimization, drivers can complete more deliveries in less time,
while the proof of delivery feature ensures accuracy.

Reach: Used by over 10,000 businesses worldwide

Track-POD helps reduce fuel costs by up to 25% and processes over a million electronic POD
signatures monthly, offering reliable solutions for delivery-focused businesses.

Circuit — dynamic route optimization for drivers and teams

What it does: Circuit offers dynamic route optimization for both solo drivers and teams, prioritizing
efficiency and transparency.

Tech: Geolocation and dynamic routing guide drivers along the most efficient paths, saving on fuel
and cutting down delivery times. Real-time tracking also keeps customers in the loop.

Reach: Over 150 million deliveries optimized globally

Circuit boosts delivery efficiency by up to 20%, helping businesses save time and money across the
board.

Logistics and route optimization apps are a must for modern businesses. With features like smart
route planning and real-time tracking, these location-based applications can boost efficiency, cut
costs, and keep customers happy. It’s all about making logistics smoother and more sustainable.

4. On-demand marketplaces for services: Making it easy to find local experts

On-demand service marketplaces have made booking essential services a breeze. From fixing a
leaky faucet to finding a personal trainer, these platforms connect users with local pros in just a
few taps. They’re perfect for people looking for trusted, vetted experts nearby. So why is
geolocation such a crucial feature in online marketplace apps? Here’s how it transforms the

experience:

¢ Streamline service discovery based on location
With geolocation, users can quickly find local service providers, check reviews, compare
prices, and view availability — all at a glance. Having instant access to nearby options
makes the experience more personal and satisfying, cutting down search time and bringing
users exactly what they need.

¢ Build trust with verified local professionals
Seeing a provider’s location and reviews builds confidence for users. Knowing these
professionals are part of the local community adds a level of trust and familiarity that
encourages more bookings. Users feel reassured they’re choosing someone close by with a
solid reputation.

e Boost visibility for local service providers
Geolocation helps local professionals get noticed without needing big advertising budgets.
Service providers can grow their client base right in their area, building a strong reputation
and reaching customers who might not have found them otherwise.


https://clockwise.software/blog/how-to-build-an-online-marketplace/

¢ Simplify scheduling and coordination
Real-time location tracking means users and providers can coordinate appointments
effortlessly. Scheduling becomes smoother, with less back-and-forth, creating a better
experience for everyone involved and making operations run like clockwork.

e Strengthen community connections
Connecting local providers with residents isn’t just convenient — it also fosters a sense of
community. Users appreciate supporting neighborhood businesses while getting the
services they need, creating a positive cycle that benefits the whole local economy.

Geolocation doesn’t just enhance the user experience; it gives local service providers the visibility
and trust they need to grow.

CASE STUDY
Content creator marketplace

An online marketplace connecting individuals and small companies with creative content
producers.

Examples of on-demand service marketplaces
Curious about the latest in location-based service platforms? Here are some noteworthy examples:
Toddy - local babysitting marketplace in Australia (our case study)

What it does: Toddy connects parents with local babysitters, creating a safe and easy platform for
parents, babysitters, and agencies.

Tech: Geolocation and real-time tracking enhance safety and make the platform easy to use for
everyone involved.

Reach: Available across Australia

Clockwise Software developed Toddy as an Uber for babysitters, meeting the high demand for local
babysitting services in Australia. Following Toddy’s successful launch, we even put together a guide
for building similar platforms.

Creador — marketplace for creative content producers (our case study)

What it does: Creador links photographers, videographers, and other content creators with
potential clients, helping them connect and collaborate.
Tech: Geolocation and location-based search allow service providers and clients to find each other
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quickly and easily.
Reach: Connecting creative professionals with clients across various regions

Creador simplifies the way creatives and clients connect, building a vibrant community of content
producers and customers.

TaskRabbit — on-demand task assistance

What it does: TaskRabbit matches users with nearby Taskers for help with everyday tasks, from
furniture assembly to moving and handyman services.

Tech: Geolocation and GPS tracking connect users with Taskers in their area, while geofencing
alerts Taskers about nearby jobs for quicker response times.

Reach: Operating in over 60 cities across the US, UK, and Canada

TaskRabbit has helped users complete over 1.5 million tasks, making it a go-to solution for users
needing assistance with various household needs.

Launching a local service marketplace is a fantastic way to connect users with nearby professionals
while creating growth opportunities for small businesses. These platforms bring convenience to
users and give your business the tools needed to boost visibility, streamline operations, and make
a real impact in the community.

Don’t let your tech skills limit your marketplace app idea.
We’ve already built five on-demand marketplace platforms and can help you release yours as well

Contact us
5. Pet services & care apps: Making life easier for pet owners

Pet services and pet care apps have become a go-to for pet owners looking to connect with trusted
sitters, walkers, groomers, and others. With geolocation, these apps bring convenience, trust, and
peace of mind, all while helping pet care professionals grow their businesses. So, what makes
geolocation a must for pet care apps? Here’s a look:

e Instant access to nearby pet care pros
With geolocation, pet owners can quickly find and book local professionals for essential
services like walking, sitting, or grooming. Need a last-minute pet sitter nearby? No
problem — just a few taps, and you’re all set with someone you trust.

o Boost visibility for pet care providers
Location-based searches make it easy for sitters and walkers to connect with clients right in
their area, opening up new opportunities without heavy marketing costs. It’s a simple way
for pet pros to grow their client base and reputation within their local community.

¢ Stay connected with real-time updates
Imagine getting updates about your dog’s walk while you’re at work. Geolocation allows
pet owners to track walks or visits in real time, providing peace of mind and transparency.
You’ll always know your pet’s safe and sound.

o Easy scheduling and coordination
Integrated geolocation makes booking and scheduling a breeze. Pet owners can find



providers based on location and availability, making appointments as smooth as possible
without the hassle of back-and-forth messages.

e Fostering community trust and loyalty
Connecting pet owners with local pros doesn’t just make things convenient — it builds trust
within the community. Users are more likely to support local pet care providers, fostering a
loyal, neighborhood-focused experience.

By using geolocation, pet care location-based applications make life easier for pet owners and help
service providers reach new clients nearby. Ready to see some successful startups using location-
based features to connect pet owners with trusted care? Let’s dive in!

Examples of pet services & care apps
Looking to simplify pet care with location-based solutions? Here are some leading platforms:
Rover — comprehensive pet care ecosystem

What it does: Rover connects users with nearby sitters, walkers, and additional services like
boarding, daycare, and grooming.

Tech: Geolocation and real-time tracking allow users to find local providers and receive location-
based notifications for last-minute bookings.

Reach: Operating in 10 countries, with over 2 million services supported

Rover has raised $310 million in venture funding, solidifying its place in pet services by offering
versatile and trusted care options.

Wag! — on-demand dog walking service

What it does: Wag! offers on-demand dog walking, connecting users with available walkers nearby.
Tech: Geofencing and GPS tracking provide real-time insights into a dog’s activity during walks,
with instant notifications alerting users when a nearby walker is available.

Reach: Major US cities, with over 10 million dog walks completed

Wag! has raised $300 million and partners with local shelters and rescues, blending convenience
with community support.

DogHero - regional pet sitting and walking in Latin America

What it does: DogHero connects pet owners with sitters and walkers nearby, focusing on trusted,
lasting relationships.

Tech: GPS tracking and geolocation match pet owners with local sitters, supported by a
personalized vetting process.

Reach: Available in 750 cities across Brazil, Argentina, and Mexico

With $13 million in funding, DogHero leverages regional knowledge to provide tailored pet care
across Latin America.

Starting a pet services and care app is a promising venture. Using location-based technology, you
can create a platform that benefits both pet owners and caregivers, delivering convenience, trust,
and growth potential in a rapidly growing market.



6. Real-time event management apps: Connecting people to local happenings in
real time

Real-time event management apps are changing the way people find and enjoy local events. If
you’re developing an app in this space, you’re tapping into a growing audience eager for real-time
connections. Plus, you're creating fantastic opportunities for local businesses and event organizers
to reach new audiences. Here’s why geolocation is a must-have feature for these apps:

Instantly help users discover nearby events

With geolocation, your app can serve up recommendations for real-time events right
around the corner — whether those are concerts, pop-up markets, or casual meetups.
Imagine your users walking down the street and discovering a live band playing nearby or a
new food truck event. Geolocation makes every outing a potential adventure.

Drive attendance and boost visibility for local events

By promoting events to users in the area, your app gives businesses and organizers a
powerful tool to attract more foot traffic. Local events get the spotlight, and your app
becomes the go-to for finding what’s happening in town. It’s a win for everyone — users,
businesses, and organizers.

Keep users in the loop with real-time updates

With live notifications, users can stay informed about any last-minute changes, such as
schedule adjustments or venue updates. They’ll never miss out on a cool event because of
unexpected changes. It’s all about creating a seamless experience that users can count on.

Provide seamless navigation to event venues

Built-in geolocation offers users step-by-step directions to event locations, making it easy
for them to get there without the hassle. No more getting lost on the way to an event —
just a smooth experience that enhances their day.

By adding these features, your app can create memorable event experiences while supporting local
businesses and event organizers.

Examples of real-time event management apps

Want to know the top location-based applications helping users discover and manage events
nearby? Here are some noteworthy options:

Eventbrite — Event management and ticketing leader

What it does: Eventbrite enables users to discover local events and purchase tickets instantly.
Tech: Geolocation and real-time updates allow users to find nearby events and get live
information, all in one place.

Reach: Hosting over 4 million events globally, with more than 300 million tickets sold

Eventbrite enlisted our team to develop an auto-publishing extension, allowing organizers to
publish events swiftly — a solution we were thrilled to deliver.

Meetup — connecting people through shared interests
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What it does: Meetup connects users with nearby groups and events based on shared
preferences, building social communities around common interests.

Tech: Real-time connectivity helps users find nearby meetups that align with their interests.
Reach: Over 35 million members across 190+ countries

Meetup demonstrates the importance of real-time connectivity for fostering social communities
and enabling people to connect in meaningful ways.

Yplan — personalized event discovery

What it does: Yplan helps users discover personalized events and instantly purchase tickets for
nearby happenings.

Tech: Geolocation services provide real-time updates and recommendations for events happening
closeby, with instant ticket purchasing options.

Reach: Available in major cities worldwide, with over 1 million tickets sold

Yplan’s emphasis on real-time engagement and convenience has made it popular among event-
goers looking for unique, local experiences.

Creating an event management app like Eventbrite offers a valuable opportunity in today’s digital
world. By integrating location-based technologies, you can build a platform that enhances user
experiences while helping event organizers boost attendance and engagement.

7. Retail store locator apps: Elevating the in-store shopping experience

Today’s shoppers want more than just directions — they’re looking for a unique, personalized
shopping experience. Retail store locator apps can take shopping to the next level, offering
everything from exclusive promotions and loyalty rewards to inventory checks and alerts for flash
sales when users are nearby. These location apps make every store visit engaging and rewarding,
especially for loyal customers. So, why consider building a retail store locator app? Here’s what it
can do:

¢ Drive foot traffic to your stores
With geolocation, users can easily find nearby stores and get guided right to your door. This
doesn’t just boost foot traffic — it also encourages more in-store purchases, helping you
bring online convenience into your physical locations.

¢ Keep customers engaged with real-time updates
Imagine an app that not only shows store hours but also provides live mapping, product
availability, and even instant inventory checks. This real-time info keeps users engaged,
making it easy for them to plan a trip and shop in-store without a hitch.

¢ Boost sales with targeted, location-based promotions
When users are near one of your stores, send them a quick push notification about an
exclusive offer or limited-time discount. These timely deals can turn nearby users into in-
store visitors, encouraging spontaneous purchases and building excitement around your
brand.

Building a retail store locator app isn’t just about convenience — it’s a powerful way to stay
connected with your customers, drive engagement, and increase revenue.



Examples of retail store locator apps

Curious about how location-based technologies are enhancing retail experiences? Here are a few
standout apps:

AroundMe - nearby business finder

What it does: AroundMe helps users find retail stores, restaurants, and entertainment venues
based on their current location.

Tech: GPS and real-time mapping provide users with instant access to nearby businesses.
Reach: Over 10 million downloads

AroundMe showcases how geolocation enhances user experience by delivering relevant,
accessible results in real time.

Localytics — advanced analytics and marketing for retail

What it does: Localytics provides personalized notifications to users when they’re near a store,
encouraging visits and boosting engagement.

Tech: Beacon technology and geofencing allow for targeted notifications, driving foot traffic to
retail locations.

Results: Increased in-store visits by 20% and customer retention by 15% for clients

Localytics highlights how geolocation technology can increase in-store engagement and improve
customer retention.

Dosh — cashback rewards app

What it does: Dosh offers cashback rewards to users when they shop at partner retailers, making it
easy to earn while shopping.

Tech: Geolocation detects when users are near partner retailers, enabling seamless cashback
transactions.

Reach: Over 1 million active users and $10 million paid in cashback rewards

Dosh uses geolocation to offer instant cashback opportunities, creating added value for shoppers
and retail partners alike.

Developing a retail store locator app can greatly enhance customer engagement and drive sales by
providing users with valuable information and a seamless shopping experience that keeps them
coming back.

8. Real estate & property management apps: Bringing convenience right to your
neighborhood

As the real estate market evolves, building a location-based app for real estate or property
management is a smart way to stay on top of changing trends. With remote work booming and
tech-savvy renters on the rise, adding geolocation features can make your app more engaging and
user-friendly. Here’s why location-based features are worth the focus:

o Make local property discovery easy
Geolocation lets users find rentals or properties for sale right near them. Imagine someone



searching for a new apartment and instantly seeing real-time listings based on their
location. It makes the search faster, simpler, and more convenient — no endless scrolling
through listings that don’t fit.

e Simplify management for landlords
For property managers, location-based features streamline everything. They can handle
maintenance requests, track service providers, and chat with tenants while knowing exactly
which property needs attention. It’s all about making property management smoother and
more efficient for everyone involved.

e Show off neighborhood insights
Help users explore the area, not just the property. With nearby amenities, schools, and
attractions displayed in the app, users can get a feel for the neighborhood before they even
visit. This creates a more immersive experience and helps users make confident, informed
decisions.

¢ Send targeted notifications and updates
Geolocation lets you send users alerts for new listings, open houses, or special offers when
they’re in the area. These timely updates keep users engaged and drive foot traffic to your
properties, turning browsing into action.

Adding location-based features doesn’t just boost the user experience — it keeps your app
competitive in today’s real estate market.

When developing custom property management software for our real estate client, we’ve seen
firsthand the vast opportunities in this field. Integrating your app with real estate

websites and MLS systems can expand your audience, increase property rentals and sales, boost
operational efficiency, and drive revenue.

A real estate app with location-based features meets the needs of modern buyers and renters,
positioning you to stand out in a competitive market.

Examples of real estate & property management apps

Location-based features have transformed how people find rentals and homes. Here are a few
popular real estate location-based apps leveraging this technology:

Zumper — rental marketplace for nearby listings

What it does: Zumper connects users with nearby rental listings, allowing them to search for
rentals, schedule viewings, and submit applications directly within the app.

Tech: GPS and real-time location services enable users to efficiently find nearby rentals.
Reach: Over 70 million users annually

Zumper’s location-based search capabilities make it a top choice in the rental market.
Spotahome — online booking for long-term rentals

What it does: Spotahome allows users to book long-term rentals remotely, offering confidence in
their choices without in-person visits.
Tech: GPS and augmented reality (AR) tours allow users to view properties remotely, enabling
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confident decision-making.
Reach: Available in multiple European cities, with over 10,000 properties listed

Spotahome reduces vacancy times for landlords by 30% through its innovative use of geolocation
and AR features.

Realtor.com — property browsing for rentals and sales

What it does: Realtor.com offers a comprehensive property browsing experience for both rentals
and sales.

Tech: GPS and augmented reality (AR) tours create an interactive experience for buyers and
renters, refining search results based on location.

Reach: Over 86 million unique monthly visitors

Realtor.com uses advanced geolocation features to enhance search accuracy and user
engagement.

Creating a real estate or property management app is a strategic move to stay competitive in a
rapidly digitizing market. By integrating geolocation technologies and designing a user-friendly
experience, your app can attract and retain customers while streamlining property management
tasks. This approach not only keeps you ahead of the curve but also simplifies property
management for you and your clients.

9. Social networking apps for local communities: Bringing neighbors together

Social networking apps for local communities have become essential as people look for ways to
connect with their neighbors and build stronger local bonds. Thinking of creating a social app?
Adding location-based features can set your platform apart and make it even more engaging.
Here’s why geolocation is a game-changer for community-focused apps:

e Enhance community interactions
With geolocation, your app can help neighbors connect over what matters most locally.
Users can discuss neighborhood news, share updates about community events, or even ask
for recommendations on nearby services. It’s all about creating a space for real
conversations that feel close to home.

o Help users discover local businesses and services
Geolocation allows users to find restaurants, shops, and services nearby — often
recommended by others in the community. This fosters a sense of support for local
businesses and encourages people to shop local, boosting the neighborhood economy.

¢ Make organizing events a breeze
Location-based features make it easy to organize and promote events like block parties,
community clean-ups, or even casual meetups. Your app can bring people together for real-
life interactions, building stronger community ties and encouraging neighbors to engage
with each other.

o Keep users informed with proximity-based alerts
Send notifications about important local updates, from safety alerts to community



announcements. These alerts keep users connected and in the loop, making your app an
essential part of their everyday lives.

By focusing on location-based features, your app can meet growing demand for local connections
and empower users to actively participate in their communities. It’s all about creating a platform
that brings people together right where they live.

Examples of social networking apps for local communities

Location-based features are central to apps that build and enhance local communities. Here are a
few notable examples:

Nextdoor — community platform for neighborhood discussions

What it does: Nextdoor connects neighbors, enabling discussions on events, services, and local
safety.

Tech: Geolocation and proximity-based alerts allow users to join neighborhood-specific
conversations and stay informed about what’s happening nearby.

Reach: Over 33 million users in 280,000 neighborhoods worldwide

Nextdoor demonstrates the power of geolocation in fostering meaningful local connections and
building community trust.

Venn — connecting urban residents through local engagement

What it does: Venn helps urban residents discover nearby events, services, and social gatherings,
fostering a sense of community.

Tech: Geolocation and real-time mapping enable residents to find and participate in local events
and services.

Reach: Over 10,000 residents across multiple cities

Venn’s location-based features have increased community engagement by 40%, showing how
these tools can strengthen local ties.

Happn - location-based dating and social networking

What it does: Happn connects users with others they’ve crossed paths with, creating opportunities
for social or romantic connections.

Tech: GPS and proximity-based matching allow users to connect with people they’ve encountered
in real life.

Reach: More than 100 million users globally

Happn’s innovative use of geolocation has made it a leader in social networking, demonstrating
how location-based technology can create unexpected personal connections.

Developing a social networking app for local communities is a fantastic opportunity to encourage
real-world connections. By integrating advanced geolocation features, your app can promote
meaningful interactions within neighborhoods, build social cohesion, and create opportunities for
local businesses. This is your chance to support stronger, more connected communities in a way
that benefits everyone involved.



10. Emergency & safety services apps: Enhancing public safety through location-
based tech

Emergency and safety apps have become essential tools for boosting public safety with the help of
technology. If you're thinking about creating an app in this space, adding location-based features
can make it more effective and user-friendly. Here’s why location-based tech is a must for these
location-based apps:

e Real-time assistance when it matters most
GPS and real-time tracking can connect users with the nearest emergency responders so
help gets there faster. Imagine someone in a crisis situation getting immediate assistance
because an app pinpoints their exact location. In critical moments, this can make all the
difference.

o Easy and precise incident reporting
Location-based reporting lets users report emergencies with exact location data, helping
authorities respond faster and more accurately. It takes the guesswork out of reporting,
streamlining the process and making emergency response quicker and more efficient.

¢ Proactive safety alerts for local risks
With geofencing, location-based apps can send location-based alerts for severe weather,
road closures, crime warnings, and other emergencies. These give users the information
they need to make safer choices, whether it’s avoiding a blocked road or staying indoors
during a storm.

e Better coordination for emergency responders
Real-time location data lets emergency teams deploy resources where they’re needed
most, ensuring responders reach critical situations promptly. This efficient coordination
improves response times and makes a big impact when every second counts.

Building an emergency and safety app with location-based features doesn’t just enhance public
safety; it empowers users to act quickly in urgent situations. This blend of tech and community
care creates a stronger, more effective safety network for everyone.

Examples of emergency & safety services apps

Location-based features are crucial for personal and public safety location-based apps, helping
users stay informed and connected during emergencies.

Citizen — public safety alerts and emergency reporting

What it does: Citizen provides proximity-based safety alerts for incidents like fires, accidents, and
crime, helping users stay informed about local emergencies.

Tech: GPS and real-time location tracking enable users to receive timely alerts from nearby
responders.

Reach: Over 12 million users receive alerts and updates in real time

Citizen showcases the importance of location-based technology in keeping communities informed
and safe.



Noonlight — personal safety with emergency assistance

What it does: Noonlight offers personal safety services by allowing users to discreetly request
emergency help with the press of a button, sending their exact location to authorities.

Tech: Geofencing and GPS enable precise location tracking and immediate assistance when
needed.

Impact: Over 3 million emergency calls processed, with integrations for smart home devices

Noonlight’s use of geofencing ensures discreet and accurate emergency assistance, providing
peace of mind for users.

Safe365 — family monitoring and safety zone alerts

What it does: Safe365 allows family members to monitor each other’s safety through real-time
tracking and notifications when entering or leaving predefined zones.

Tech: GPS and geofencing enable family tracking and safety alerts for greater peace of mind.
Reach: Over 10 million downloads for family safety and monitoring

Safe365 is a popular choice for ensuring loved ones’ safety, particularly for monitoring elderly or
vulnerable family members.

Emergency and safety services apps that integrate GPS and location tracking technologies provide
crucial solutions for improving public safety. These location-based apps offer quick access to
emergency responders, improve coordination, and deliver peace of mind through real-time data
and proximity-based alerts.



